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INTRODUCTION 

This second edition of the ‘Cultural statistics’ pocketbook is more than an 

update of the first edition published in 2007 as it introduces content from 

new data sources, mainly in the domain of cultural participation. This 

publication is based on the European framework for cultural statistics 

drawn up in 2000. The ESSnet-culture, a network of countries working 

together on methodological issues relating to cultural statistics, is currently 

developing an updated framework taking into account the 2009 UNESCO 

Framework for Cultural Statistics. The ESSnet will present the outcomes of 

its work in autumn 2011, with the aim of strengthening statistical 

knowledge on culture and the comparability of cultural data across the 

European Union. It should be mentioned that the new version of the 

classification of economic activities (NACE Rev.2), which was implemented 

recently in many European surveys, allows a better coverage of cultural 

sectors, although the level of detail in the collected data is not always 

sufficient for a clear picture of all cultural activities. However, data 

extractions for this pocketbook were carried out in 2010, and data releases 

introduced thereafter have not been taken into account (e.g. data by NACE 

Rev.2 in Structural Business Statistics). On the other hand, this publication 

includes data on cultural participation and private cultural expenditure, 

which were taken from surveys that are not foreseen to be repeated 

annually (i.e. their possible updating could be done only in some years). As 

in the previous edition, this pocketbook presents complementary 

information on cultural issues of a less statistical nature, but which can 

provide additional insight: information on cultural heritage has been 

included to fill the lack of harmonised data in this domain and data on the 

perception of culture have been taken from a Eurobarometer opinion poll. 

Statistics on culture cover many aspects of economic and social life. With 

the adoption of the Europe 2020 strategy, a policy approach that will help 

Europe find innovative solutions to current challenges, it is more than ever 

essential to underline the importance of culture in the European Union’s 

objective of smart, sustainable and inclusive growth. Against this 

background, cultural statistics can serve to support the growing interest of 

policy-makers in culture and its role in society, the economy and the 

cohesion of Europe.  

 

 

 

 



PART I - Cultural employment, entreprises and external trade. 

1. Cultural Emploment 

In the first edition of the ‘Cultural statistics’ pocketbook, published in 2007, 

data on cultural employment based on the EU-LFS were calculated using a 

matrix crossing cultural economic activities (‘sectors’) with cultural 

occupations. This method counted all jobs in cultural activities (classified by 

NACE) and all cultural occupations (classified by ISCO) found in other (non-

cultural) sectors. This matrix was based on the NACE Rev.1.1 and ISCO-88 

classifications. Since then, both classifications have been revised, but only 

the classification of economic activities (NACE Rev.2) has been already 

implemented in the LFS (starting from 2008). The new ISCO- 08 

classification will be implemented from 2011 onwards. Additionally, 

discussions are still ongoing within ESSnetculture, which deals with the 

methodology applied to cultural statistics, including the scope of ‘cultural 

economic activities’ and ‘cultural occupations’. For these reasons, this 

edition of the pocketbook adopts a transitional solution and presents 

statistics on cultural employment not as an aggregate, but separately for 

cultural sectors (NACE) and for cultural occupations (ISCO). Furthermore, 

these data concern only selected cultural sectors and selected cultural 

occupations which have been identified as entirely composed of cultural 

headings (such as NACE Rev.2 code 91 or ISCO-88 code 245) and therefore 

do not cover the whole spectrum of cultural employment. More complete 

data on cultural employment will be available from 2012.  

Due to the adoption of a different and transitional approach, data on 
cultural employment presented in this edition of the pocketbook cannot be 
compared with those published in 2007. 

 

Employment in cultural sectors 

Concerning economic sectors, as data by NACE Rev.2 at 3-digit level are not 

available for all countries, five ‘cultural’ NACE divisions at 2-digit level have 

been selected for analysis: 

NACE 58 — Publishing activities; 

NACE 59 — Motion picture, video and television programme production, 

sound recording and music publishing activities; 

NACE 60 — Programming and broadcasting activities; 

NACE 90 — Creative arts and entertainment activities; 

NACE 91 — Libraries, archives, museums and other cultural activities. 

 

 

 



With some small exceptions, these groups are entirely composed of cultural 

classes at 4-digit level. 

 In 2009, at EU-27 level, 3.6 million people were employed in the five 

main cultural sectors of economic activity presented above, 

representing 1.7 % of total employment. The highest shares in this 

respect were found in the Nordic countries and the lowest in Portugal, 

Romania and Turkey. 

 In most countries, the proportion of women was higher in cultural 

sectors than in total employment, but these discrepancies were not 

substantial. 

 In all the countries studied, the percentage of persons employed with 

tertiary education was much higher in the cultural sectors than in 

total employment. The difference between the two averaged 24 

percentage points at EU level, ranging from 34 percentage points in 

Slovakia to 4 percentage points in Malta and Switzerland. However, 

the shares of people with tertiary educational attainment differ 

significantly across countries. In Spain, for example, 68 % of the people 

working in cultural sectors have tertiary education, while in Malta this 

was the case for only 23 % of cultural workers. 

 In about half of the EU countries, the percentage of nonemployees in 

the cultural sectors was 20 % or less, while in Italy, the Netherlands, 

Ireland and Austria this proportion exceeded 30 %. 

 As concerns job permanence, the situation varies from one country to 

another. In France and Slovenia, temporary contracts were distinctly 

more frequent in the cultural sectors than in the entire economy, but 

the opposite was observed in Poland and Turkey. At EU level, part-time 

employment was generally more frequent in the cultural sectors (25 %) 

than in total employment (19 %). This applies to almost all countries. 

 Working at home or having more than one job can also be considered 

as specificities of the cultural sectors. At EU-27 level, the share of 

people working at home was twice as high in cultural sectors (26 %) 

than in total employment. Holding multiple jobs was also more 

frequent in the cultural sectors (6 %), than in total employment (4 %). 

 

 

 

 

 

 

 

 

 

 



 



 



 



 



 



 



 



 



 



 



 



2. External trade in cultural goods 

Data on external trade in cultural goods are extracted from the Eurostat 

Comext database, which contains trade data for the EU Member States, 

candidate and EFTA countries (internal EU trade and trade with countries 

outside the EU). The most detailed results published by Eurostat are broken 

down according to the subheadings of the Combined Nomenclature (CN), 

comprising around 10 000 eightdigit codes. This chapter presents data on 

the import and export of cultural goods such as books, newspapers, musical 

instruments, works of art and collectors’ pieces. 

Please note that these statistics concern only tangible goods and do not 
include external trade in licences or copyrights, although such intellectual 
property rights are important in the literary, musical and audiovisual fields. 
Unfortunately, data on trade in licences and copyrights are not available, 
and the balance of payments does not allow a distinction between  
industrial patents, franchises, copyrights and licences. 
 
Moreover, when a publisher from an EU Member State, or from a non-EU 
country but with a seat in the EU, releases a DVD of an American movie or a 
CD of an Asian band, the DVD or CD in question is considered as an EU 
product and the export of this DVD or CD to another EU country is 
consideredas intra-EU trade. 
 

 

 In 2009, the EU-27 exported more cultural goods to the rest of the 

world than it imported, recording a trade surplus of around EUR 1.9 

billion. The main products exported and imported were books and 

works of art (mainly paintings). The highest export/import ratio was 

recorded for newspapers, journals and periodicals (3.7), meaning that 

the EU exported nearly four times as many such publications as it 

imported. 

 Nearly half of the EU Member States reported a trade surplus in 

cultural goods. The ratio of exports to imports ranged from 2.8 to 1.8 

in Poland, Estonia, Lithuania and Germany, while it stood below 0.5 in 

Ireland, Cyprus, Greece, Luxembourg, Portugal and Romania. 

 The general decrease in value and structural shifts in the trade of 

cultural goods reflect changes in cultural participation patterns, in 

particular a wider use of information and communication 

technologies. 

 Works of art and antiques also represented the largest share in extra-

EU imports, followed by books and musical instruments. At national 

level, books were the main imported cultural items. However, 

newspapers accounted for a majority of imports in Ireland, Cyprus, 

Lithuania, Portugal, Slovenia and Slovakia. In Germany and Sweden, 



DVDs accounted for the greater part of cultural imports, while works of 

art and antiques were the main import items in the United Kingdom. 

 Altogether, 54 % of EU exports of musical instruments went to the 

United States (27 %), Japan (18 %) and Switzerland (9 %). Almost three 

quarters of EU imports of musical instruments came from China (40 %) 

and other Asian countries such as Japan, Indonesia, Taiwan and South 

Korea. 

 

 

 

 



 

 



 



 



 



PART II - Cultural Participation and private cultural expenditure. 

1. Perception of culture 

The data source used in this chapter is the special Eurobarometer on 

European Cultural Values (67.1), an opinion poll conducted in 2007. 

Eurobarometer is a series of surveys performed regularly on behalf of the 

European Commission since 1973. It was originally conceived as a way to 

track and analyse public opinion in all European Member States 

(subsequently also in candidate and third countries) and to improve the 

information and communication policy of European decision-makers. 

Alongside the Standard Eurobarometer survey carried out each autumn and 

spring, special modules are attached to handle specific topics such as 

agriculture, gender roles, family, youth, environment, culture, etc. The 

special Eurobarometer on cultural values was conducted in 2007 and aimed 

at querying respondents on their perception of culture, as well as its role 

and importance. Individuals were interviewed across the EU-27 countries. 

The data presented in this chapter are shown at aggregated EU- 27 level. It 

should be emphasised that Eurobarometer is not a statistical survey, but an 

opinion tool based on subjective responses. 

 Regardless of how it is defined, culture holds a prominent place in the 

lives of Europeans. Over three quarters (77 %) of all persons surveyed 

answered that culture was important to them, while 22 % considered 

that culture was unimportant. A key socio-demographic factor in the 

assessment of the relevance of culture is educational attainment 

(expressed here in terms of length of education attended): culture was 

considered as important by 89 % of respondents educated to the age 

of 20 and beyond, and by 66 % of respondents educated to the age of 

15 or below. 

 Among the responses to the question ‘What comes to mind when you 

think about the word ‘culture’?’, the most common answer of 

Europeans was ‘Arts (performing and visual arts)’, with 39 % of all 

persons surveyed. In second place came ‘literature, poetry and 

playwriting’, together with ‘traditions, languages and customs’, each 

accounting for 24 % of respondents. Less than 10 % of persons 

surveyed associated culture with ‘values and beliefs’. 

 The concept of culture changes with age. Most Europeans aged 15–39 

years relate culture to the arts, but for people aged 40–54 culture is 

more often associated with ‘literature, poetry and playwriting’. The 

concept of culture as traditions, languages and customs is more 

prevalent among young people (28 % of respondents aged 15–24) than 

among their elders (20 % of respondents aged 50 and over). 

Respondents in all occupational groups primarily associated culture 

with arts. Managers (33 %) and retired people (25 %) were more likely 



to rank ‘literature, poetry and playwriting’ in second place, whereas 

respondents in the remaining occupational fields ranked ‘traditions, 

languages and customs’ second. Self-employed respondents ranked 

literature and traditions equally in second place (25 %). 

 A majority of respondents expressed interest in both national arts and 

culture (69 %) and foreign arts and culture (for European countries: 57 

%; rest of the world: 56 %). Around 63 % of persons surveyed replied 

that they were very or fairly interested in meeting people from other 

European countries.  

 While 77 % of Europeans attribute importance to culture, 91 % of them 

agree that culture and cultural exchanges contribute to greater 

understanding and tolerance and 92 % consider that culture and 

cultural exchanges should have an important place in the EU. 

 A majority of respondents (50 %) consider that national governments 

are in the best position to implement programmes to strengthen 

culture and cultural exchanges and promote cultural diversity, 

followed by EU institutions (44 % of respondents), European citizens 

(37 %), regional authorities (25 %) and non-governmental 

organisations (23 %). 

 Lack of time was considered as the main barrier to access culture, as 

expressed by 42 % of respondents. Moreover, 29 % of people surveyed 

answered that culture was too expensive and 27 % showed a lack of 

interest in culture. 

 Free access to cultural activities was considered as a good idea by 82 % 

of respondents, as it gives more people the opportunity to access 

culture. However, 9 % consider that free content means low cultural 

quality. 

 

 

 

 

 

 

 

 

 

 



 



 

 

 

 

 

 



 

 



2. Cultural participation 

This chapter aims to provide an overview of cultural participation in the EU 

by using data on a variety of cultural practices (including going to the 

cinema, attending live performances and visiting cultural sites), 

involvement in artistic cultural activities, as well as book and newspaper 

reading patterns. This is followed by indicators on Internet access and its 

increasing role in obtaining and sharing cultural content, and on purchasing 

cultural goods online. The final tables comprise Eurobarometer data 

presenting the importance of culture for holidaymakers.  

The section on cultural participation includes data from the following 

sources: 

 EU-SILC — European Union Statistics on Income and Living Conditions, 

ad hoc module 2006.  

 AES — Adult Education Survey, wave 2007 (data not available for all 

EU-27 countries). 

 ICT — Community Survey on Information and Communication 

Technologies (ICT) usage in households and by individuals. 

 Media Salles — Statistics on cinema collected in the framework the EU 

MEDIA Programme. 

Cultural practices 

 In 2006, about 45 % of Europeans aged 25–64 years declared having 

participated in cultural activities such as going to the cinema, 

attending live performances and visiting cultural sites at least once in 

the last 12 months. However, the intensity of those three activities 

varied considerably from one country to another, with the highest 

rates observed in northern countries such as Sweden, Denmark, 

Finland, Iceland, Norway, the United Kingdom and Germany. 

 Education remains the most determining sociodemographic factor 

having impact on cultural participation — people with a high 

education level generally participate more in cultural activities. Age is 

also a defining factor for cinema and live performance attendance: 

young people tend to participate much more in these activities than 

their elders. By contrast, age seems to have little impact regarding 

visits to cultural sites. 

 Cultural participation according to gender does not present significant 

disparities, except for reading books and newspapers: a higher 

proportion of women read books compared to men, while the reverse 

was generally observed for reading newspapers. 

 Another dimension of cultural participation is involvement in amateur 

cultural activities like singing, dancing, acting, playing music and 

painting. Compared to ‘passive’ cultural participation (going to the 



cinema, live performances or museums), only a fairly low share of 

respondents took part in public performances (less than 15 %) in the 

observed countries, with the exception of Estonia (40 %) and Italy (24 

%). Artistic activities like painting, drawing, sculpture or computer 

graphics attracted even fewer enthusiasts — only in Austria and 

Finland these shares were above 20 %. Educational attainment is the 

most differentiating factor n practising artistic activities. In most 

countries, factors such as age and gender appear to have a limited 

influence on participation in such cultural activities. 

Use of ICT 

 Modern information and communication technologies have a 

considerable impact on the way people socialise and spend their free 

time. New practices and forms of cultural participation have emerged 

in step with new technologies, in particular the Internet. In 2009, 65 % 

of EU households had an Internet connection, up from 49 % in 2006. 

Significant differences still exist between northern European countries 

and new Member States, but the progression of Internet access in the 

latter is clearly visible. 

 The Internet also serves as a platform to obtain and share audiovisual 

content. In 2008, 38 % of Internet users in the EU-27, downloaded or 

listened to music, 29 % downloaded or watched films and 33 % 

listened to the radio. Using the Internet for leisure activities mainly 

concerned young people, students and more men than women. 

 Online shopping has gained popularity in recent years. In 2009, 32 % of 

European Internet users purchased films, music, books, newspapers, 

magazines, e- learning material or computer software online. This form 

of purchase is particularly frequent in the United Kingdom, 

Luxembourg, Germany, Denmark and Norway. 

Tourism and culture 

 According to the 2009 Eurobarometer survey, cultural attractiveness is 

the second motivation for Europeans (after value for money) when 

deciding on a holiday destination or accommodation. 

 If European tourists had to reduce their spending during their holidays 

in 2009, they did it primarily for restaurants and shopping, but rarely 

for cultural and entertainment activities. 

 

 

 



 



 



 



 

 

 



 



 



3. Private cultural expenditure 

  

Household cultural expenditure 

Data on household expenditure on cultural goods and services are taken 

from the Household Budget Survey (wave 2005). HBS data are collected 

according to the COICOP classification adapted to HBS needs (COICOP-HBS). 

Total household cultural expenditure can be assessed by measuring 

expenditure on a range of cultural goods and services, including books, 

newspapers, cinema, theatres, concerts, museums, recording media, TV 

and radio taxes, and goods used in amateur artistic activities like drawing 

materials, musical instruments or photographic and cinematographic 

equipment. Purchasing power standards (PPS) were used as a fictitious 

currency to eliminate differences in purchasing power. Cultural spending 

reflects differences in cultural practices across countries, but it is also 

influenced by wealth, price structures and other factors like the availability 

of cultural facilities. Cultural expenditure is highly dependent on income 

level: the higher the income, the more households dedicate to culture. 

 In 2005, annual household spending on cultural goods and services (in 

PPS) varied considerably across countries, with the highest expenditure 

observed in Ireland, Norway, the United Kingdom, Austria and 

Luxembourg, and the lowest in Bulgaria, Romania and Turkey. On 

average, culture accounted for 3.9 % of total expenditure in EU-27 

households. This share was the highest in Denmark, Finland and the 

Czech Republic, with more than 5 % of total expenditure devoted to 

cultural goods and services. In Germany, the United Kingdom, the 

Netherlands, Austria, Ireland, Hungary, Sweden, Belgium, Poland and 

Malta, cultural activities accounted for between 4 % and 5 % of 

household spending. Households in Turkey, Bulgaria, Greece, 

Luxembourg, Cyprus, Lithuania, Italy and Romania devoted less than 3 

% of total expenditure to culture. 

 Differing patterns were observed in the distribution of cultural 

expenditure by type of good or service across countries. At EU level, 7 

of the 14 selected goods and services accounted for 80 % of total 

cultural expenditure. TV and radio taxes and hire of equipment 

accounted for the biggest share in total cultural spending (18 %), 

followed by newspapers (16 %), information processing equipment (12 

%), books (11 %), and televisions sets, video players and recorders (8 

%). Cinema, theatres and concerts and recording media for pictures 

and sound each accounted for 7 % of total cultural expenditure. The 

remaining 20 % were shared between other durable goods like musical 

instruments, photographic and cinematographic equipment and other 

services. 



Harmonised Indices of Consumer Prices 

HICPs are economic indicators constructed to measure price evolutions of 

consumer goods and services acquired by households. The indices are 

constructed using the COICOP classification of goods and products adapted 

to HICP needs (COICOP-HICP), with 2005 as the base year. The available 4-

digit level of disaggregation of goods and products by COICOP allows the 

presentation of annual indices for the following cultural items: books, 

newspapers and periodicals, cultural services, equipment for the reception, 

recording and reproduction of picture and sound and recording media. 

 Between 2005 and 2009, price indices in the EU-27 for books, 

newspapers and periodicals and cultural services grew at a level 

comparable to those for all goods and services. In contrast, a 

significant decrease was observed in price indices for recording media 

and equipment for the reception, recording and production of sound 

and pictures. 

  The index for cultural services increased in all countries  except Malta. 

 



 



 



 



 



 



 



 


